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A Kiss on the hand.

“Wheén Brad Pitt deslgned .
his own Weddmg bands, | .
every woman: on the planet Y R
-swooned..... . - A

- Whend-Lo recelved a pmk =
'dlamond ring it was the talk |
of tinsel town. The right |
hand ring has’ become so |
popular - that women _are: |
doing .the same for them- .
selves. and feel completely -}z
empowered to buy a dia- - ~
-_mond just because. After all,
-they ARE a girl's “best: fmend But these days, even
- guys, are Jumpmg on the diamend encrusted wagon,

because bling is in. How&ver, buying a diamond canbe "
a-daunting prospect and mvestment that demands' :

: some serious cash.

- If purchasmg a car, a computer or any kmd of gadg- 5
et gents, in particular, read anything they can get

- their hands on, They do their reséarch on any new
“high-tech toy. But diamonds......they’re ‘something
completely foreign to most men. Though they pick up
~the odd tidbit from gn'lfnends who are already sport-

“ing rocks, they’re not for the. most part, dlamondf .

-experts. .

In the market for some bhng myself, I found an

- -expert to help: She’s not only a gemologist, an MBA, a
designer and fashionista, she’s- also my new best
friend. Or at least when she sits you down and imparts
“gems”of information you had no idea about, it feels
- like you've known her forever. Her specialty is taking

clients through. the whole process of buying a dia--

mond, holding their hand as it were, from gettmg the
‘best’ bang for their buck to custom designing some-
thing unique and perfect for the girl, or even guy, in
question. Vivianne Ivanier get3 to know her clients
over cocktails or lunch, so that she can help create the

diamond YOU deserve. If she’s working with a gent on

an engagement ring, she’ll take him out for'a beer and
romance him into telling her all about the lucky.lady.
' Then she’ll- find the perfect diamond (or gem) at the
best price, will work with him .on designing a custom

‘made, unique item. With her last client, Gemma

Kidd'’s fiancée, she did such a great job and Kidd loved
her ring so much she invited Viv to the engagement
S

retail sfores mark up their diamonds beyond belief, Or,

.if you think you have “A Guy, as many.do, whowill get

.you a good deal, thefe are still some tlnngs he might

not educate you about. So, my new best friend has |
kindly imparted some mmder’s info’ to get you started A

Begin with the 4Cs

1.-COLOR runs onasca]e frothhruZ... o Dbemg :
color).......fancy colors (like J-Lo’s
famous:- pmk) are graded dlﬁ'erently, from faint to

. the best (least

fancy vivid.

&GLARITY mns ona scale as follows. IF(mternal %
ly flawless); VVSI&Z(very, -very. slightly mcluded)_ ;
s VSl&2(very slightly included); Sll&2(shghtly mclud-. s

e ed), 11&2&3 (included). S |
3, CUT “establishes a stoné’s symmetry and pohsh

"'and ‘Tuns on a scale as follows. excellent very good

- good, )OO, VETy Poor.”

- 4 CARAT is the welght measurement used for dla-"’:,,._

- e Je " ‘. .";-»‘- ‘*:" '.
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Men getmsecure about going out on a limb, so they. :
choose & ring that looks like all the others they see out:

on the street for fear of going “wrong.” Because clients
often know so little about diamond jewelry before buy-

ing an engagement ring, they decide to go with what'
they know......whlch is little to nothmg They 1gnore’

e Desxgn bwamnne Ivamer

But-if you Want to go it alone reahze that most'

1 'and- permutatlons available
. to-them in terms of creative’
.| options! That's'why it’s ‘good
- | to do:your research, or get
| someone hke Viv to help you.

i+l It’s ‘important to balance
Ay your ‘budget to’ get the most
‘|- for your needs......
| ‘stone vs. setting costs prop-
wil -erly. (Would “you pit-a
= quasso in'a cheap frame?).

’ ; "-,

.the bﬂhons of- combmahons -

—— ——

Dlﬁ'erent shapes of dlamonds demand ‘more or Jess .. -
attentlon dependmg on the different: d.lamond quahty pi

measures unless ‘price is no- obJect (31gh ...... AR

-.ONLY!!) So, for example, concentrate on color- when

d1vvy up

dealing with round stones - (and’ .other brilliant cut -
stones), and concentrate on c]anty when. deahng with
AR emerald cut stones (and other step-cut stones)

slortess
Little known fact Dlamonds come in every color

of the rambow -
“Stréng ¢olor is caused by a prevaJ]mg amount of one

1mpur1ty that has mvaded the stone 1 e., mtrogen

(oontmued on page 138) \
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Look younger. Feel younger.

STAY YOUNGER
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" eyes.

“fies for heaqlthy,’ younger looking skin.
pro’rechng skrn from harmful UV sun rays

-happy:. re’rurn any product wn‘hrn 30 days of
purchase for a full refund

Rewrnd Age-Defymg Cream for Face and Body Advanced anh-agrng mgredien’rs reverse
“the: aging process: of: skin: eells;: makrng skin softer, smoother.and’’ more supple.: "
“Rewind Eye Formula Reduces f‘ ine lrnes and wnnkles and lrgh’rens dark circles under ’rhe

Mrcrodermabrasron Formula Deep cleans, sloughs off dull cells and frees pores of |mpun-

Our qualrty promrse We uncondmonally guarantee
- your-tétal satisfaction. If you are not completely
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Prgmenf FormularKeeps skin color even by reducrng the appearance of brown spo’rs -
age spots, sunspots and other skin discolorations. S |
- Sunless Tanmng Bronzer Gives you a natural lookrng golden tan in less than an hour while .

S

To order, or for more product information, visit:

‘www.meskin.com or call toll-free 1-866-833-SKIN (7546)
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Each season for the past six years, an array of
top interior de51gners, well known archi-

. tects, bullders, crafts-people and landscapers

have come together with House & Garden
Magazine to present the annual Designer

Showhouse here on the East End. The event
rung from mid-summer through the end of August |

and is kick started each season w1th an opemng ok
Gala Preview Party. Each year, a home is either.' |

rede81gned renovated or built from top to bottom,
showcasing the talents of some of the finest craﬂ;s-
man and artists in the country to benefit a good
cause. Proceeds from- the Gala Event an nd .
Showhouse tours go ‘to beneﬁt Southampt n

" Hospital.

‘These homes- .are really somethmg to see and .
draw huge crowds and lots of money each
year since they have begun, making them a

huge success for the contributors and the

benefactors. Last years’s Showhouse was the ﬁrst.‘;‘__.__
-,Showhouse in‘Wainscott. Thlrty-two renowned

artists and deSIgners have put this year’s work ‘of
_art together, using a vast collection of the most
'exqmsrte ‘and- ﬁnest quahty fabrics; Wood ‘and
stone. Each" room is" 1nd1v1dually crafted and

on the North Fork, and recreated .the grandeur

of an old captain’s: Victorian - home, the.
Jedediah Hawkins House in Jamesport. The
‘home was entlrely rebuilt and renovated, savmg'

the historic mansion from ruin. . -

This summer’s Designer Showhouse is an
18,000 square foot Aits & Crafts style home_

located on 4. acres of open fields in the
Bndgehampton countrys1de. Archltect Peter
Cook designed the spacious country home to
blend into rolling farmland. It was donated

by Michael Burns of Burns” Development.

This is Burns Development’s second dona-
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. The Desxgner Showhouse
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i’itlon to: the" cause. They also. bmlt t;he 2004

deSIgned to 1ts motlf

‘There are 24 rooms, all adorned in lav*xsh
de81gns, with thoughtful details. Some offer
distant vistas of the Atlantlc and‘all open up
to farmland views. The. two story ‘shingle
structure has some Very’ dlstmctlve features.
An 1mpresswe arts & crafts style cedar stmrcase
(one of two) i is located ofI‘ a spacmus entry foyer in

:‘ARE-OU TIRED ’oF CLIMBI‘NG STAIRS?...

Stalrway L|ﬂ:

e

’ ,;’-he Answer'

o Travel stalrs Wlth just the push of a button

o Folds out'of: the way: g s

‘o Easily attaches to steps TR

e Fits most stalrways (stralght & curved)

o Ask about our line of Reclining Lift: Chalrs .-
Bath & Bedrooms Safety Products £
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1 866-644-L1ft (5438)
Manhattan to Montauk
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Toll Free

“what is labeled the sta1rcase hall, a room in itself,
' where towering ceilings and grand floor-to-ceiling

windows create a dramatic effect.
One of the most 1mpresswe features to the

" home is its 4000 bottle wine .cellar and

adjoining ‘recreation space that includes a’
classic bllhard room. The home’s eleven full
bathrooms are all intricately desxgned and

'tlled. The mosaics are simply works of art.

The blue tile work in the downstairs guest |

' bath is truly exceptlonal ‘The ‘artist has used

‘all hues of both deep and bright ocean blues; which
were swirled beautrfu]ly into the floor design. The .
media room is located at the east end of the

- house and has a- clrcular sun room with long

flow1ng drapery that ‘overlooks a pool and
spa area, which ‘appear to be built intor the
hill. The four-room master suite is also- quite.

-meresswe with a“master ‘bedroom, two" sitting

rooms and a master bath The upstairs halls are
spacious and the guest bedroom has its own
sitting area and sunroom. This areais also
quite unique and is designed.in a beach and

surfing theme, using art ‘and rich natural

- materials to give it relaxed and beachy feel.
* One feels like they have gone on vacation by

simply’ stepplng into the sitting room. A rear
bedroom is airy, floral and feminine. The living
room has a grand ﬁreplace and is set between the
library and formal dining room, giving off the
warmth of rich woods and lush furmshlngs.
What is special about this Showhouse is that if
visitors- observe long enough, they will notice

. more and more detail; the richness of fabric, the

high pohsh of ‘marble or the gram and texture to
the various woods. =~ '

The showhouse also overlooks a prlvate
tennis court and pavilion, a pond, and has a
three-car garage with ' double barn style
doors. There is a flower room, mudroom and
wet bar that must be experlenced to be fully
appreciated. There is also an art gallery, The
McNeil Art Group, that may be viewed as part of
the tour, located at “the House & Garden
Information Center. The Showhouse is located at
141 Highland Terrace in Bridgehampton and
is easily reached via Ocean Road where signs
then point the way. Tickets to the tour are
$30, and can be bought only at the door
betweén the hours of 11 am. and § p.m.
through August 27th. It is a must see for
Hampton house lovers.

You can reach Dzane at eastendrealest@yahoo com.
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S kln (oonthed from page 131)

causes yellow boron: causes blue. Colored dlamonds

* .are more rare 0 more expensive but also a lovely-'way

tobecreatlvemdes1gmnganongmalnng PR

Round ig most popular but even W1th thms tradmon-
al shape, there: -are 80 many different settnng choices.
Fancy cuts ‘were ‘developed ‘at-first to maximize ‘the
‘amount of a rough diamond that could be salvaged
when pohshmg a stone’ (most lose over 50% during .
cutting), but now fancy cuts are also very popular and
appealing. -

"Rounds are what is known as “bnlhant” cuts as they
scintillate (sparkle) when' you' ‘look down into-them.
Princess cuts, cushion® and pear shapes are: other '

| examples of brilliant cuts

-~ Emerald ciits‘ are what i is known as ° step cut™as -

they look like-clear stairs when you look down into

them. " Radiants and asschers are examples: of them.
Lastly, .cherish ‘any diamond you give, rece1ve, or
wear and know that youre  worth it. e !
To contact: Vivianne. Ivanier’s Fine Jewelr:y

R vzvmnne@zvanwrcoom or call 91 7-825-8851
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